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Online Media Law: A one-day masterclass for professionals  

 
This interactive one-day online media law masterclass will help participants to learn how media 

and communication laws in the UK apply to social media, online publications, and website 
copy. It will provide an engaging exploration of the laws every digital user needs to know in 

order to get the best from new media platforms legally, ethically and responsibly. 
 
Who should attend?  
This online media law masterclass is aimed at anyone who wants to understand how to navigate 
the legal, ethical and reputational risks of publishing content online or via social media. It is 
particularly relevant for those working in content creation and distribution, such as those in 
marketing, PR, copywriting, web and social media related roles. It is also highly relevant for those 
with responsibility for online content or social media policies, for example at management level. 
 
Why book? 
This interactive one-day online media law course will explore how media and communications 
law is applied to the online environment, through interactive workshop-style activities and 
analysis of relevant case studies, both real and fictional.  Participants will also learn more about 
how regulatory guidelines, workplace policies, ethical issues, and reputational matters influence 
decision-making in relation to content shared online. 
 
The course tutor is a highly experienced educator in this area, having designed and delivered 
training on media law for school pupils (aged 11+) to Masters level journalism students at 
university. She has a BJTC qualification in media law and PhD level expertise in this field, along 
with years’ of professional journalism experience creating content for on-air and online. 
 
Please note: this course is an introductory level course for those who are new to media law and 
ethics. It is not an equivalent of a legal qualification, nor does it constitute legal advice. 
 
What will I learn? 
On this one day Online Media Law masterclass, you will learn: 
 

o How copyright, contempt, defamation and privacy law affect all those who publish online 
content or share material via social media 

o What legislation exists in relation to online content, new media and digital communications 
in the UK, including recent updates to the law 

o How the legislation has been interpreted and applied in context through analysis of real life 
case studies 

o How to recognise and distinguish between potentially criminal matters, civil matters, and 
ethical/reputational risks in an online context  

o How to recognise and appropriately report abusive behaviours online or on social media 
o How to develop social media guidelines and policies that are in line with legal, regulatory 

and ethical frameworks 
o How to protect yourself, your organisation and your employees from some of the risks of 

social media misuse, plus where to go for further support 
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Course content:  

o An overview of criminal and civil laws relating to publishing online content or sharing 
material on social media (such as contempt of court, copyright, defamation, and privacy)  

o An overview of laws relating to disruptive and abusive online behaviours (so-called 
‘trolling’), and ways to respond to/report this 

o Discussion of relevant examples of case studies exploring how the legislation has been 
applied in context (with discussion of key ‘deciding factors’ in the outcomes) 

o Interactive scenario activities to test your awareness of different legal risks online 
o Analysis of regulation, workplace policies and ethical/reputational risks and how these can 

influence decision making of what you publish online or on social media 
o Advice and further resources for developing social media policies and guidelines in the 

workplace, as well as signposting useful legal resources, websites and books. 
Eligibility: 
This course is ideal for those who are responsible for creating online content or managing social 
media for their organisation, whether they come from a marketing/journalism background or not. 
Attendees are welcomed from across all industry sectors. Fluent written and spoken English is 
required to participate. Although legal issues are discussed and analysed, this course does not 
constitute a legal qualification, nor legal advice. No prior knowledge of media law is required. 
Places are limited to a maximum of 30 participants per session. 
 
IT requirements: 
Laptop/computer, projector and screen set up is required (no audio included). Slides will be 
brought by the tutor on USB memory stick and emailed. WiFi Internet access is desirable. 
Attendees may bring along a laptop or tablet, although this is not essential for the course. A 
notebook and pen is recommended. Slides can be requested after the session for distribution, 
although this is limited to the participants who attended the course in person.  
 
Teaching, assessment and certification: 
This is a one-day, seminar style workshop, with breaks for lunch and coffee as desired 
throughout the day. Interactive group activities will be set, with open Q&A with the tutor 
throughout. No formal assessment is involved. Participant certificates as proof of attendance are 
available on request.  
 
Rates for 2019: 
£650 for a full day, plus reasonable expenses (such as travel costs). 
 
About the tutor: 
Dr. Holly Powell-Jones has been teaching online media law since 2013, after qualifying as a 
broadcast journalist and working as a TV and radio reporter and newsreader for a number of 
years. Her online media law training for schools was awarded four years’ of funding from the 
Police and Crime Commissioner for Surrey, reaching more than 15,000 pupils in 2016-17.  
 
She has experience as media law and ethics module leader on BA and MA journalism courses at 
Goldsmiths UoL, and is a guest lecturer on a number of PR and media degrees. Her PhD 
research at City UoL, which investigates youth perceptions of the legal risks of social media 
misuse, was passed with no corrections in December 2018. 

 
Find out more: @OnlineMediaLaw and OnlineMediaLaw.co.uk 


